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Key benefits of attending this event:
• Gain valuable insights and up to date information on the latest trends in the area of 

Enterprise Content Management
• Evaluate how an ECM can fit your organisation's content management requirements
• Emulate the success of implementations from real life case studies presented by leading 

practitioners from throughout the region
• Learn how to migrate from a traditional organisation that has silos of information to one 

that exploits the benefits of an ECM system by combining and managing the vast amounts 
content within the organisation

• Understand the applications that supports an enterprise content delivery network
• Discover the latest technologies to develop, capture, and manage content to support 

business processes, comply with governmental regulations, drive costs down to gain a 
competitive advantage

Enterprise Content Management
Achieving a competitive edge through the optimisation of content and integration of the enterprise 

Effective content management is the key to satisfying the demands of your
organisation's internal and external customers. 

Your distinguished chairperson:
Sanjay Morzaria Intranet Manager

AXA (UK)

Your eminent panel of speakers:
V.Mathrubutham Head Of Info.Tech.
Mazagon Dock Ltd. (India)

Rob Malcom
Adelaide Bank Limited (Australia)

Sanjay Morzaria Intranet Manager
AXA (UK)

Roy Kanan Vice President and CIO
Chartered Semiconductor Manufacturing Ltd.

Srikanth Ramachandran Chief Executive Officer
Knowledge Dynamics (Singapore)

Wahab Yusoff Regional Director, South Asia
Documentum - A Division Of EMC

Lau Ghee Yew Senior System Engineer
Infineon Technologies

Deepak Pillai Partner
Raghavji & Pillai Law Firm, Malaysia

Mr. Jeya Jeyathevan Technology Advisor
Woodside (Australia)

James Robertson Managing Director (Author)
Step Two Design (Australia)

Keith Timimi Principal
Qais Consulting

Calvin Goh Online Services
Starhub

Official Publication

" I  o n l y  a s k  f o r
i n f o r m a t i o n "  

Featuring comprehensive case studies, in-depth
analysis and strategic insights from these leading
organisations:
• AXA UK
• Mazagon Dock Ltd. (India)
• Documentum
• Chartered Semiconductor Manufacturing Ltd.
• Knowledge Dynamics (Singapore)
• Adelaide Bank Limited (Australia)
• Infineon Technologies
• Woodside (Australia)
• Starhub
• Step Two Design (Australia)
• Raghavji & Pillai Law Firm, Malaysia
• Qais Consulting

Supporting Publication

Charles Dickens (1812 - 1870) 

Official Media Partner

Lead Sponsor



Day 1

Wednesday 24th November 2004
0830

0900

Registration and morning coffee

Opening & welcome remarks by the chairperson

Sanjay Morzaria Intranet Manager
AXA UK

1045 Morning refreshments

1245 Networking luncheon

1730 Closing remarks & close of day one

1530 Afternoon refreshments

0915 Session One - Case Study
Embarking on an Enterprise Content Management (ECM)
journey

Employees and customers alike expect access to timely, accurate and
worthwhile content, when and as they need it.  Ensuring there is proper
collaboration throughout the organization is critical to achieving a real time
enterprise. 

• Gaining an insight on Enterprise content management - where it is now and
where is it heading? 

• Enterprise Content Management - Demystified 
• Evaluating ECM against an Organisation's Information needs. 
• Defining a comapny's ECM strategy 
• Implementing ECM- A holistic approach covering the three dimensions - 

Technology, Process & People

V.Mathrubutham Head Of Info.Tech.
Mazagon Dock Ltd. (India)

About the Official Media Partner

MIS Asia, Asia's leading IT management magazine, has a BPA audited
circulation of 13,175, to IT directors in ASEAN and Greater China. MIS is
about business rather than technology, analysis rather than news, strategy
rather than product, users rather than vendors, and more importantly,
about IT executives becoming better managers.

1645 Panel Discussion
Enhanced Business Intelligence through enterprise
information integration

• Supporting the increasing demand for strategic information
• Making Business Intelligence an integral part of business 

management
• Optimising information across the different functional areas 

through greater collaboration

Panelists:

V.Mathrubutham Head Of Info.Tech.
Mazagon Dock Ltd. (India)

Sanjay Morzaria Intranet Manager
AXA UK

Srikanth Ramachandran Chief Executive Officer
Knowledge Dynamics (Singapore)

1000 Session Two
Establishing the business value of implementing an enterprise
wide content management solution

• Understanding ECM - what are the various components that make up an 
ECM solution

• The value of an ECM solution versus several separate content management
solutions

• How does ECM add value to your enterprise across the different business 
units

• Case study of ECM working across an entire enterprise

Wahab Yusoff Regional Director, South Asia
Documentum - A Division Of EMC

1115 Session Three - Case Study
Establishing Enterprise Content Management (ECM)

• Analysing how ECM affects your business as a whole
• Assimilating ECM into the organisation - implementation and integration for

your business strategy
• Infineon Technologies case study of a ECM working model

Lau Ghee Yew Senior System Engineer
Infineon Technologies

1200 Session Four
Converging the various silos of information within the
organisation to form a single enterprise content management
solution

• Integrating the functions of document management, web content 
management and digital asset management- towards enterprise wide 
management

• Analysing data connectivity -  examining integration and accessing issues

Roy Kanan Vice President and CIO
Chartered Semiconductor Manufacturing Ltd.

1400 Session Five
Combining Structured and Unstructured Analytics 

• The importance of bringing together the two information 
worlds: unstructured and structured

• An Introduction to Unstructured Analytics 
• Approaches to building an Information Integration Architecture

- Federation Vs Consolidation
• Real-Life applications of Information Integration

Srikanth Ramachandran Chief Executive Officer
Knowledge Dynamics (Singapore)

1445 Session Six - Case Study
Understanding the lifecycle of your content and
planning accordingly

• Types of life cycles ( linear, non-linear, maintenance, complex)
• Process for requesting content - content life cycle [covering 

authorities, currency, links, changes]
• Creation using content management process
• Publication in pre-production and then production
• Archiving of content (for reference and legal reasons)
• Deletion when content is of no use

Sanjay Morzaria Intranet Manager
AXA UK

1600 Session Seven - Case Study
The threat of poor data quality: How it will
undermine the massive investments being made into
the IT investments in your organisation

• Ensuring a high level in the quality of data and information 
being used within the organisation

• Securing high data and information quality: Through a technical
and management or business oriented approach 

• Providing an infrastructure that transforms raw data into 
consistent, accurate and reliable corporate information.

• Ensuring confidence in the usage of information

Rob Malcom
Adelaide Bank Limited (Australia)

About the Lead Sponsor

Documentum provides enterprise content management (ECM)
solutions that enable organisations to unite the information, tools and
teams needed to manage business processes and the content associated
with them. Documentum’s integrated set of content, compliance and
collaboration solutions support the way people work, from initial
discussion and planning through design, production, marketing, sales,
service and administration. With a single platform, Documentum enables
people to collaboratively create, manage, deliver and archive information
that drives business operations.

An Introduction To Enterprise Content Management

Understanding The Concepts Of ECM



Day 2

Thursday 25th November 2004

Register Now
Contact Marketing at marcus evans
Tel:   +603 2723 6611
Fax:  +603 2723 6622
Email:  marcusevanskl@marcusevanskl.com

0830 Re-registration and morning coffee

I would like to thank everyone who has helped with the research and organisation of
this event, particularly the speakers and their staff for their support and commitment.

Prakash Ramajillu, Conference Producer

marcus evans reserves the right to change the venue of, or speakers at the conference should circumtances require. © marcus evans

1400 Session Five
Determining the return on investment (ROI) on an enterprise
content management solution and justifying the cost of
implementation through demonstrable forecasting

• Building a strong business case for an ECM system and meriting its need
• Identifying the hidden expenses to accurately predict the ROI
• Using the 'Time-to-Task' approach to identify human cost-savings
• Measuring helpdesk and call center savings through self-service knowledge 

and support improvements
• Analysing revenue-generation lift and web-assisted sales through improved 

usability, search and provisioning for public and partner-facing portals

Keith Timimi Principal
Qais Consulting

1200 Session Four - Case Study
Knowledge Management as a means of enhancing people
development

This session will address Knowledge Management (KM) concepts with
emphasis on people development and business value. The key to successful
Knowledge Management initiative is being aligned with the business strategy
taking into consideration the following: 

• Enhance decision making based on available information.
• Providing knowledge workers with required KM tools.
• The impact of organisation culture for effective KM
• A KM case study - business value

Mr. Jeya Jeyathevan Technology Advisor
Woodside (Australia)

0900 Opening & welcome remarks by the Chairperson

Sanjay Morzaria Intranet Manager
AXA UK

1045 Morning refreshments

1600 Session Seven
Integrating the enterprise web portal into your
content management strategy

• Evaluating the accessibility, usability and functionality of your 
web portal

• Ensuring that the content within the enterprise is synchronised
with the web portal content
• Seamless integration of enterprise with your portal

Speaker to be advised

1245 Networking luncheon

1700 Closing remarks & close of conference

1000 Session Two
Selecting an appropriate content management system

• Identifying business requirements for ECM
• Exploring the ECM marketplace
• Developing meaningful tenders
• Assessing the suitability of the product and vendor to suit the organisations 

requirements

James Robertson Managing Director (Author)
Step Two Design (Australia)

1530 Afternoon refreshment

1115 Session Three
Successfully implementing a Content Management System

• Identifying all aspects of CMS implementation
• Building for sustainability - Taking into consideration future needs - choosing

a system that is adaptable to your developing requirements.
• Addressing the human issues 
• Delivering business value
• Continuing beyond the initial 'go-live' date

James Robertson Managing Director (Author)
Step Two Design (Australia)

0915 Session One - Case Study
CMS implementation: A Walk Through

• Defining the need for an ECM (content rationalisation)
• Clarifying expectations of an implementation
• Examining corporate ID vs Creativity and Customisation
• Understanding data capture and the harried Project Manager

Calvin Goh Online Services
Starhub

Who should attend this conference

Companies who are planning to, or who are in the process of
implementing an enterprise wide content management strategy.

• CTO's CIO's, CSO's • IT Directors, Managers
• Strategic Content Specialists • Knowledge Management
• IT Security Specialists • Data Management / Warehousing
• Business Intelligence • Infrastructure Management
• E-commerce • Business Development
• Internet/Web Consultants • Project Managers
• Intranet specialists • Information Resource Managers
• Web Site / Online Content

Management

Why you cannot miss this event:

The explosion of e-business is driving the need for organizations to
manage and deliver digital content.  It has been estimated that
unstructured content is growing at anywhere between 65% and 200%
per annum.  With this type of growth there needs to be a structured way
of managing all this information.  

Enterprise Content Management is a shift from the traditional practice of
having silos of information to one that manages its content with a single
view. Having an integrated ECM strategy allows an enterprise to make
better use of its intellectual assets, and lower its overall costs by
consolidating its IT infrastructure

Do not be left behind, take this opportunity and learn how to optimise
business performance and improve decision making at every level.
Marcusevans' Enterprise Content Management conference will provide
you with the chance to gain a comprehensive view of this emerging trend.
ECM is viewed as the heart of E-business and it is future of managing
information

1445 Session Six
Enterprise Content Management as a means of
improving organizational transparency

• Increasing corporate governance through increased business 
integration

• Using compliance as a driver for an enterprise wide 
implementation of ECM

• Assuring that relevant data is made available to comply with 
increasingly stringent regulations and a growing list of laws and
mandates that require increased accountability

Deepak Pillai Partner
Raghavji & Pillai Law Firm, Malaysia

Implementation Strategies

Establishing The Need For An ECM



KKL52 Please write in BLOCK LETTERS

Name

Position

Email

Name

Position

Email

Name

Position

Email

Organisation

Address

Town

Tel (   )

Nature of Business

Company Size

State Postcode

Fax (   )

1-9       10-24       25-49       50-99       
100-249       250-499       500-999       1000+

Sales Contract
PLEASE COMPLETE THIS FORM IMMEDIATELY AND FAX BACK TO

MARKETING
ON

FAX: +603 2723 6622

Authorisation
Signatory must be authorised to sign on behalf of contracting organisation.

Name

Position

Signature
This booking is invalid without a signature.

Date / /

conferences

Registration Details
Conference :

Date :

Venue :

24th & 25th November 2004

The Sheraton Imperial, Kuala Lumpur

HOTEL ACCOMMODATION
Accommodation is not included in the conference fee. To reserve accommodation at the
conference venue, please contact the hotel at (603) 2717 9900 and make it clear that
you are attending marcus evans conferences event quoting KKL52 as a reference.

Register Now
Contact the marcus evans Marketing Team
Tel: +603 2723 6611
Fax: +603 2723 6622
Email: marcusevanskl@marcusevanskl.com
www.marcusevans.com

Payment Method
Payment is required within 5 working days on receipt of invoice

Cheque:

Bank Transfer:

Credit Card:

Card Holder’s Name

SIGNATURE Expiry Date

Confirmation Details: After receiving payment a receipt will be issued. If you do not
receive a letter outlining joining details two weeks prior to the event, please contact the
Conference Coordinator at marcus evans conferences.

/

1.Fees are inclusive of programme materials and refreshments.

2.Payment Terms: Following completion and return of the registration form, full payment is required within 5 days from
receipt of invoice. PLEASE NOTE: payment must be received prior to the conference date. A receipt will be issued on
payment. Due to limited conference space, we advise early registration to avoid disappointment. A 50% cancellation
fee will be charged under the terms outlined below. We reserve the right to refuse admission if payment is not received
on time. Unless otherwise stated on the booking form, payment must be made in Pounds Sterling.

3.Cancellation/Substitution: Provided the total fee has been paid, substitutions at no extra charge up to 14 days before
the event are allowed. Substitutions between 14 days and the date of the event will be allowed subject to an
administration fee of equal to 10% of the total fee that is to be transferred. Otherwise all bookings carry a 50%
cancellation liability immediately after a signed sales contract has been received by marcus evans (as defined above).
Cancellations must be received in writing by mail or fax six (6) weeks before the conference is to be held in order to
obtain a full credit for any future marcus evans conference. Thereafter, the full conference fee is payable and is non
refundable. The service charge is completely non-refundable and non-creditable. Payment terms are five days and
payment must be made prior to the start of the conference. Non-payment or non-attendance does not constitute
cancellation. By signing this contract, the client agrees that in case of dispute or cancellation of this contract that
marcus evans will not be able to mitigate its losses for any less than 50% of the total contract value. If, for any reason,
marcus evans decides to cancel or postpone this conference, marcus evans is not responsible for covering airfare,
hotel, or other travel costs incurred by clients. The conference fee will not be refunded, but can be credited to a future
conference. Event programme content is subject to change without notice.

4.Copyright etc: All intellectual property rights in all materials produced or distributed by marcus evans inconnection
with this event is expressly reserved and any unauthorized duplication, publication or distribution is prohibited.

5.Client information is kept on marcus evans group companies database and used by marcus evans group
companies to assist in providing selected products and services which maybe of interest to the Client and which will
be communicated by letter, phone, fax,(inc. automatic dialling) email or other electronic means. If you do not want
marcus evans to do this please tick this box [  ]. For training and security purposes telephone calls maybe recorded. 
6.Important note: While every reasonable effort will be made to adhere to the advertised package, marcus evans
reserves the right to change event dates, sites or location or omit event features, or merge the event with another
event, as it deems necessary without penalty and in such situations no refunds, part refunds or alternative offers shall
be made. In the event that marcus evans permanently cancels the event for any reason whatsoever, (including, but
not limited to any force majeure occurrence) and provided that the event is not postponed to a later date nor is merged
with another event, the Client shall receive a credit note for the amount that the Client has paid to such permanently
cancelled event, valid for up to one year to be used at another marcus evans event. No refunds, part refunds or
alternative offers shall be made.

7.Governing law: This Agreement shall be governed and construed in accordance with the law of Malaysia and the
parties submit to the exclusive jurisdiction of the Malaysian Courts in Kuala Lumpur. However marcus evans only is
entitled to waive this right and submit to the jurisdiction of the courts in which the Client's office is located.

marcus evans
CP 21 Suite 2101, Level 21 Central Plaza,
34 Jalan Sultan Ismail, 50250 Kuala Lumpur,
Malaysia

Made payable to Marcus Evans (M) Sdn. Bhd.

Marcus Evans (M) Sdn. Bhd.
HSBC, Bukit Bintang Branch
Account number: 303-418875-002
Quoting delegate name(s) and KKL52 as reference.

Enterprise Content Management

Terms & Conditions

Premailer - 10% till 1/9/04

Enterprise Content Management

Please debit my VISA Mastercard Amex Diners

mth yr

INDEMNITY: Should for any reason outside the control of marcus evans conferences, the venue
orspeakers change, or the event be cancelled due to an act of terrorism, extreme weather conditions or
industrial action, marcus evans conferences shall endeavour to reschedule but the client hereby indemnifies
and holds marcus evans conferences harmless from and against any and all costs, damages and expenses,
including attorneys fees, which are incurred by the client. The construction, validity and performance of this
Agreement shall be governed in all respects by the laws of Malaysia to the exclusive jurisdiction of whose
Courts the Parties hereby agree to submit.

Business Opportunities
A limited amount of exhibition space is available at the conference. Sponsorship opportunities covering the
lunch and documentation also exist. For further details contact Sonia Mahendran on (603) 2723 6600 or
e-mail soniam@marcusevanskl.com.

Fees

All options include luncheon, refreshments & service charge. In accordance with delegate requests
and our positioning as one of Asia’s foremost business intelligence providers, marcus evans will
now make its conference documentation available online.  A website and password will be
provided to you approximately two weeks before the event.

Conference fee @ USD1,395 per delegate

Premier Plus - Bring 3 or more delegates to this event and benefit from a 10%
SAVINGS off the regular price

Online Documentation - USD295. You will be provided a username and
password to access the documentation online

Card Number

Security Code


